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STORY

Founded on MAY 6, 2010

At the time of the company’s establishment, South African wines were still
only appreciated by a very limited number of connoisseurs in our market.
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The founder, Hideyuki Kaizuka, encountered South African wine in 2003 and
was attracted by its potential, so he started importing it at the company he

was working for at the time.
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Back in 2003, there were no importers specializing in South African wine in
the Tokyo area, and we saw it as a business opportunity, but many people
in the industry opposed us because of the low business potential.
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Now, I finally feel that the time has caught up with GSA.
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Looking back to 2003, in a wine textbook of over 100 pages, there were less than
three pages explaining South African wines.

In other words, there was so little information on South African wine in Japan that we
had to spend three pages explaining the three key words: Stellenbosch, Pinotage, and
Steen.

When I called potential customers to make sales appointments, they refused, saying,
"T already know about South African wine.”

The reason for this was that the sommelier on the other end of the line had no
knowledge of South African wine, so the conversation was just like a wine tasting at a
funeral home.

At that time, the retail price of most South African wines was less than ¥1,000; it took
a lot of courage to buy a wine that cost more than ¥3,000, and there was little
confidence in the quality. The keyword "Africa" reminded people of the savannah,
which was thought to be an obstacle to the growth of grapes. On the other hand, due
to the effects of apartheid and the sluggish Japanese economy, there were few trading
companies that would import excellent wines.

So, we began to market our wines using the keyword "Cape Wine.

Then, strangely enough, the image of Cape Town and Table Mountain was good and
pushed me to sell it, and gradually I had more opportunities to promote the quality.

Since then, GSA Japan has been working to promote South African wine in Japan using
the keyword "Cape wine.
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MISSION
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We become a reliable importer, recognized as an
agreeable companion, by means of a suggestion
type of sales promotion which is a new type of sales
style (= defying the common sense of wine
importer).
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We will be a business entity who becomes a first
priority among any client when chosen wine, Be

finally recognized as “I know GSA Japan, A good
company”
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PHILOSOPHY

WHERE THERE'S A WILL, THERE'S A WAY.
SEHDEICEIES
KNOCK, AND IT WILL Bt OPENED TO YOU.
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YOU CAN DO IT, I WILL SHOW YOU.
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NEVER TOO LATE TO START SOMETHING!
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Brand Line UP
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HIDEYUKI KAIZUKA

BORN IN 1967, KESENNUMA, MIYAGI
QUALIFIED SOMMELIER & JAPANESE SAKE TASTER, WINE AND SAKE EDUCATOR
APPONTED AS VICE CHARMAN OF ALL NIPPON SOMMELIER ASSOCIATION



aite: |G S ASYIY
SEEFRTEND: T222-0012 #%)1|IR4%iRH

B T211-0012 AR IEHRRE
7:20104E586H ..
BEHE TUFUyY-INFR- AL (]

COM PANY / -f‘ wRaR Wl EEZ

iR BRI 3t

DETAI LS B R ND-K -;'A'f".':f::"

AR WESX (B ,;t!-',‘f f
TEEIRT SHERET RS

'//" ’
.»/ E -
s
/4
apan Limited

: P e
May 6, 10 ‘,.'

",uuakaﬁara," Iz}'lwasa .Kanagawa 21120012
. ‘% ‘ : A :

® L ;"./r . Adc ot}l}neﬁuﬁnéss: 13-7-2608, Naka
> e Al N )

; ~
40 7 MainBank: SUMITOMO MITSUIIBANKINGAGORPORATIGN, BANK OFYOKOHAMA | * 4%~ ©
ol ' s d ' T %



